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SCHOOL The objective of this research was to arrive at top schools in each zone (East,
SURVEY West & PCMC) and best in category in Pune. A 5 - step approach was
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PUNE followed for the entire process to achieve the objectives of the study.
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INNOVATIVE LEARNING & RESEARCH

(Suryadatta National School

SOCIAL & CREATIVE ACTIVITIES
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RESEARCH METHODOLOGY

he primary objective of the research was to

identify and rank Top Schools in Pune. The

research followed i3RC-BRM model (propri-
etary model developed by i3RC Insights for ranking
and bench marking surveys). It is a holistic method-
ology to evaluate, assess and rank various schools.
The assessment focuses on three key dimensions
viz. Resources, Effort and Outcomes the gain 360"
perspective.

The study had two key modules:
e Institutional Assessment Survey
o Feedback Assessment Survey

The data collection was done through online sur-
veys and telephonic surveys during the month of
November 2022.

Total 160 feedback survey interviews were
conducted in all zones in Pune (East Pune, West
Pune and PCMC).

Alist of Schools was generated with the help of
internet, magazines and other publications. The
starting point was the list of schools from previous
surveys. We also made use of various internet sites
to further expand the list.

However, it is not possible to get an exhaustive
list of schools and include them in the survey
Therefore, we had an option of adding any new
school name in the survey form if any respondent
mentioned any school name outside our list. Effec-
tively, every school had a chance of getting covered
in the survey if their name was mentioned by the re-
spondents.

MODULE 1: INSTITUTIONAL
ASSESSMENT SURVEY

A total of over 150 schools were covered for the
Institutional Assessment Survey and were sent the
institutional assessment form. Post sending mails,
these schools were followed up through mails as
well as telephonically to ensure good participation
inthe survey.

The institutional assessment focused on all
three constructs viz. resources, efforts and out-
come as below:

RESOURCES

e Infrastructure like campus, facilities, technol-
ogy

e Faculty

e Teachingaids/ methods, opportunities

e Number of seats, Courses offered, etc.

EFFORT

e Teaching/learningmethods used

e Project Work, Field Visits, Annual Functions,
Co-curricular, etc.

e Collaborations, Affiliations, Accreditation, etc.

OUTCOME
e AcademicResult
e Higher Studies

MODULE 2: FEEDBACK ASSESSMENT
SURVEY
Feedback survey was a perception survey
amongst diverse target groups. The target
groups covered were:
e Teachers
e Parentof students
e Currentstudents of Schools (Class IX to XII)
Telephonic Survey was conducted across Pune

The following key parameters were covered in
Feedback Assessment:

e Academic Excellence

Teachers

Infrastructure

Sports Facility

Allround Personality Development

Overall Brand Value

Other Categories
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MODULE 3: ANALYSIS & RANKING
METHODOLOGY

The analysis and ranking are done using our sci-
entifically developed analytical model i3RC-BRM.
It follows a robust approach to arrive at the final
rankings.

Institutional Assessment Score

e Each information variable is given a score
based on the statistically developed scoring
methodology

e All information pertaining to a parameter are
combined to arrive at the parameter scores
which are combined to get overall institutional
assessment score

o The raw scores thus obtained are weighted by
their importance to arrive at weighted scores

Feedback Assessment Score

o Ratings on key parameters for each college

e Calculating importance of various parameters
to arrive at weights for each parameter — a re-
gression model to arrive at the importance of

various parameters

e Calculation of raw scores and weighted scores
for each parameter

e Calculation of overall score for each college us-
ing importance weightages.

Finally, Institutional Assessment Scores and
Feedback Assessment scores are combined to arrive
at total score based on which the final ranks are ar-
rived at. The schools who did not participate in the
Institutional Assessment Survey but had good per-
ception ratings were assigned a percentile score and
thenranked.

CAVEAT:

o The above ranking is based on the informa-
tion provided by various schools and then ap-
plying statistics to arrive at final scores

e Schools explicitly requesting to be excluded
were excluded from the rankings

ABOUT I3RC INSIGHTS PVT. LTD

We are a Market Research, Insights & Consul-
tancy firm having track record of conducting suc-
cessful research studies over the years across wide
range of industry sectors across consumers and
business domain.

To bring objectivity to educational institutes
ranking surveys, we have developed a methodology
to objectively assess various organizations on di-
verse parameters to arrive at obiective ranks. We as
an organization are

quality focused and A4 *
committed to providing

excellent service to our ™ o -

clients through innova- 3

tion and judicious use m— I-‘ c
of technology. insights pvt. Itd.

Note: Present survey has been exclusively conducted by an independent Research Agency named i3RC Insights Pvt Ltd.
using stated methodology for arriving at given results. The publication house and its affiliates/employees/authorized

representatives/group companies are not responsible/ liable for the said results. Readers are advised to take an informed
decision before acting upon the survey results.




